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Generating Machine



Hi!
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Best Of is the top
REVENUE, AUDIENCE & DATA

initiative of the year!



Case Study
The Pilot | Southern Pines, NC

• 2020
• $144K 

• YOY revenue growth +$41K 

• 2021

• $208K

• YOY revenue growth +$64K

• 2022
• $234K 

• YOY revenue growth +$26K

• 2023

• $250K 

• YOY revenue growth +16K



BUT…users are only engaging 
with your Best Of 2 months out 

of the year…



For maxium revenue growth, ‘Best 
of’ should be a 

Year-Round Celebration



How do you 
generate Year-
round Ballot 
revenue?

• Digital Winner’s Directory

• Ballot Sponsorships

• Continue the Celebration

• Expand the Brand

• Microsite

• Grow B2B email list



Digital Winner’s Directory



Winner’s Directory

• About 70% of Best of Revenue comes 
from “Winner’s” round

• It’s time to think beyond your print 
special section



Winner’s Directory
Not just for paper anymore

Publish your winner’s digitally

• ”Thank You” ads on your digital winner’s 
directory year-round

• Using the winner’s directory as a landing 
page allows you to drive traffic to your 
program year-round



Sell Ballot Sponsorships



Sell Ballot Sponsorships

• Annual Sponsor 

• Beyond your ballot and 
event

• Content opportunities

• Larger advertisers



Ballot Sponsorships
Best of The Pines

• Event opportunities

• Specialty Cocktail

• Sponsor Lounge

• Table sales

• Ticket sales



Continue the Celebration



Continue the Celebration

• In addition to the large Event for all 
winners, create more ways to celebrate

• Event celebrating The Best of Food & 
Dining winners



Hall of Fame

• Special anniversary years (5,10,15)

• Additional $12,000 revenue for Sumter 
Item



Best Of The Pines
The Pilot | Southern Pines, NC

Ongoing Winner Ad Program

• Runs after the winner’s event and special section 

is published 

• Runs continuously for 6 months leading up to the 

next year’s Best Of

• $34K – Additional Revenue after Best of 

is over! 

• These are simply “pick-up ads” that your 

team has already created!



Continue the Celebration

Fun, quirky, editorial take on Best of 
categories that weren’t on the ballot but 
are engaging for your audience! 

• Best place to avoid your spouse

• Best cult following

• Best neighborhood to over-ask



Sponsored Email

Category Specific Advertiser Emails

• Showcase Winners & Finalist  throughout 

the year

• Highlight Services

• Drive people back to your Best Of



Continue the Celebration

Articles, video, listicles, event photos

Create Content Year-Round



Continue the Celebration

• Utilize promotions to further engage your 
audience

• Best Of The Best Sweepstakes



Continue the Celebration

• Utilize promotions to further engage your 
audience

• “National days/week/month”
• Donut Day

• Pizza Week

• Healthcare Month



National Days/Weeks/Months

Food

• Burger

• Tacos

• Pizza

• BBQ

• Donut

• Ice Cream

Drinks

• Beer 

• Margarita 

• Custom Brackets

• Wine

Pets

• Dogs

• Cats

• Fishing

• Wildlife

Health/Healthcare

• Breast Cancer

• Nurses

• Doctors

• Cancer Survivor

• Spa services

National Day 365
https://nationalday365.com/

https://nationalday365.com/


Turnkeys

• Favorite Beer - Poll

• Margarita - Quiz

• Craft Beer - Quiz

• Ice Cream - Quiz

• Burger - Bracket

• Taco - Bracket

• Pizza – Bracket

• Top Doctor – Ballot

• Dental Hygiene Pro – Quiz

• Breast Cancer Awareness - Quiz

Use these to showcase popular categories



Expand the Brand



Branding



Branding

Your Logo is key to establishing your 
BRAND within your market



Branding

Create unique categories that set your 
program apart from in your market

• Regional Food

• Local Attractions and Events

• Your unique voice: Best Bar Bathroom or 
Best Place to take your kids when its 
raining



Expand the Brand

Use your best of name and logo when 
expanding your ballot strategy

• Vote 4 the Best

• Vote 4 the Best: Family Edition

• Vote 4 the Best: Pets Edition



Create a Ballot Microsite



Ballot Microsite

• Use it to promote your Best of year-
round!

• Information that empowers sales 
team and your local business owners



Ballot Microsite

What to include: 

• Mission Statement

• FAQs

• Previous Winners

• Category Definitions

• Business Inquiry for 

Advertising

• Nomination Tool Kit



Grow your B2B email list



How do you curate a list of business 

owners to send Best Of Information to? 

• Remember that social media graphics kit we 

mentioned? Put it behind a form – collect business 

leads every year !

Email Strategy



Pre-sales and pre-nomination email 

campaign

Email Strategy



On-Demand 
Training 
Webinars!

Use the QR code to access all 
available training webinars

Seller’s Series: Best Of Ballots 



Sign up for the Lab Newsletter!
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